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The Infomediary Campaign, a PhilRice initiative on engaging young people in agriculture, reports of a 71% increase in 
agriculture-related specializations in eight of its participating schools that were randomly monitored. It was also able 
to convince young people to search and share information on rice farming to farmers in their respective communities 
as evidenced by the more than 12,000 SMSs on the PhilRice Text Center from more than 4,000 infomediaries. 
How was this possible? 

Promotion

The missing link in drawing interest on agriculture is promotion. Take this simple analogy: in our major cities, it is quite 
easy to see billboards promoting nursing or seafaring. It is, however, rare to see billboards promoting agriculture as an 
option for college. Hence, in the schools were significant increases in enrollment in agriculture-related specializations 
were noted, aggressive promotional activities on agriculture was done. Possible career paths and other opportunities 
in the agriculture sector were presented to the students.    

Edutainment  

Hard sell strategies and other traditional ways of engaging people to agriculture might be inappropriate. Young people 
are dynamic, creative, and with very definite plans on what they would like to do with their lives. In the Infomediary 
Campaign, creativity in talking about agriculture concepts was optimized. Infomediary Quiz Bees, for instance, were 
conducted in select schools to creatively gauge the knowledge of the students on rice production. 

Active engagement

It is imperative that there are ways to sustain interest of young people on agriculture. In the Infomediary Campaign, it 
was made possible through the PTC. Remote and ICT-mediated interactions transpired between the students and the 
Text Center agents. Students received messages on integrated crop management on a regular basis from the PTC. 
This ensured productive engagements. 

Sky is the limit for the strategies that can be employed to lure interest on agriculture among young people. The three 
key tips above are just among them. Anyone who wants to work in this area must bear in mind that passion and 
experimentation will go a long way in dealing with young people. There is certainly no silver bullet, no easy answers 
when it comes to this.      

Knowledge Sharing and Learning Tips (KSL Tips) is an initiative of PhilRice’s Devcom Division. It aims to facilitate learning, trigger innovations, 
and inform decision making. In particular, KSL Tips provides useful and practical pieces of advice and ideas to successfully access, exchange, and 

promote information and knowledge based on the division’s years of experience in doing development communication work and research.
Resource person: Jaime A. Manalo IV, Development Communication Division, 

Philippine Rice Research Institute. 
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