
Despite social media’s current popularity, radio remains as a relevant and powerful communication 
medium especially for news and public service, development initiatives, and local events. And it need not 
be expensive always.

The PhilRice-Central Experiment Station in Nueva Ecija has been optimizing the use of radio to broadcast 
rice science and technology news to better assist  Filipino farmers and those who help the farmers. To date, 
PhilRice has partnered with nine (9) local radio stations across the country. 

Below are some tips based mainly on our experiences in partnering with two regular radio programs 
through the Department of Agriculture: the 5 AM slot of Maunlad na Magsasaka at DZAS AM band and the 
10 AM slot of Bagong Sigla sa Agrikultura at DWRW FM band.  

On topic identification. We base this on relevance and timeliness. For example, during the mild El 
Niño phenomenon on the fourth quarter of 2014 until the first quarter of 2015, we focused on climate 
change-ready varieties, modified dry direct-seeding, reduced tillage, and alternate wetting and 
drying —  technologies that help conserve water usage in the farm.

On program line-up. After careful selection of topics, we develop a program line-up that essentially 
includes the following: a brief description of the topic, guide questions for the radio announcers and 
resource speaker, and the promotion of Pinoy Rice Knowledge Bank and PhilRice Text Center . 

On coordination with resource speaker (RP) and radio program producers. We identify a PhilRice 
expert to serve as an RP based on the chosen topic. S/he checks and approves the program line-
up, after which we send it to the radio station. Then, s/he joins the live phone interview on the 
scheduled airing of the program. A staff must ensure that the program is aired as scheduled and that 
the RP is reminded, preferably, a day or two hours before his/her scheduled live interview.
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On engaging listeners. We have a Palaytanungan segment wherein a question based on the topic is 
asked after the interview. The first two listeners to answer the question correctly through the PhilRice 
Text Center win a prize. This segment is also done to check listenership of the program. Previous 
winners were from Aurora, Pampanga, Bataan, Bulacan, Tarlac, and Sultan Kudarat. We also give a 
PhilRice token to the resource speaker. 

On cost of producing the program. A one-hour radio program normally costs P17,000 per broadcast. 
However, partnership with the Department of Agriculture enables us to air for free. PhilRice only 
provides tokens for Palaytanungan winners amounting to P2,500 per broadcast. 

BROADCAST RELEASES

Aside from these weekly radio programs, we produce, at least, three broadcast releases in ready-to-read 
format. These are sent to Information Officers of the Department of Agriculture and also uploaded to the 
Pinoy Rice Knowledge Bank website.

We asked some of the radio announcers and DA’s Information Officers if they still find the broadcast 
releases useful and relevant. Here are some of their responses:

“Your broadcast releases are helpful for us and very useful for the farmers. Please continue 
producing these materials. Thank you.”

“Kudos to PhilRice Team. The broadcast releases are very helpful for radio announcers like me. You 
make my job easier and I can devote my time to other tasks! Keep up the good work.”

“The materials are informative.”

“Please continue to provide us both e-copy and hard copy. Thank you very much!” 

 

Knowledge Sharing and Learning Tips (KSL Tips) is an initiative of PhilRice’s Devcom Division. It aims to facilitate learning, 
trigger innovations, and inform decision making. In particular, KSL Tips provides useful and practical pieces of advice and ideas 

to successfully access, exchange, and promote information and knowledge based on the division’s years of experience in doing 
development communication work and research.

Resource Person: Christina A. Frediles, Development Communication Division. Philippine Rice Research Institute.
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